
Advanced Publication will build on what you have learned in Publication 1. This 
class will provide you with crucial knowledge about  type in the publication 
realm, and working with type and image to tell dynamic stories as well as art 
directing photo shoots or directing or creating illustrations. You will be using 
all that you have learned about design and how to tell a story visually. We will 
thoroughly explore the visual possibilities of type, graphics, illustration and 
photography. How do information graphics
fi t into the mix to tell a story visually? How do you craft effective and visually 
dynamic graphics and text?

Publication Design Component:
Each of you will create two entries for The Society of Publication Designers 
Student Design Competition. Entries consist of 2 feature spreads (one an open-
ing spread and the other a continuing spread).

At the time of writing, the 2016 rules/parameters are not out quite yet, but 
usually these don’t change a great deal from year to year. I will make the new 
competition rules available to the class as soon as they are posted.

For now, let’s begin with the 2015 guidelines and categories.

Pick one of the following 5 categories and design a 2-spread* story.  Remember, 
you will be choosing two categories and designing two feature stories. SPD 
loves original photography and illustration and some categories even require it.

***For all entries, you’re designing a two-spread story ... a “spread” consists of 
two side-by-side pages. For the purposes of this competition, each page should 
measure 8” wide x 10” tall. So when you put the two pages together, the spread 
will measure 16” wide x 10” tall.
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CATEGORY 1 • News Magazine

This edgy news magazine is geared to the young professional and covers poli-
tics, business and pop-culture. In its pages you’ll fi nd hard-hitting interviews, 
often with some of the most famous and infamous international fi gures.
   
HEADLINE: 50 Questions with (Name of your person of choice here)
DECK/SUBHEAD:  He/She has been called every name under the sun. We 
decided to fi nd out who this so-called villain really is.
BYLINE: By Janet Marion
 
Design a two-spread feature story for this magazine that is a Q&A interview 
with the person of your choice (it can be a real person or somebody you’ve 
made up). You don’t have to fi t all 50 questions on these two spreads, just 
pretend these are the fi rst 2 spreads of the story. Consider using innovative info-
graphics, charts and sidebars, and original illustrations.
  
SPECIAL NOTE: This new category is in honor of SPD’s 50th Anniversary, so 
we’re looking to see how you play up the “50” with typography.

CATEGORY 2 How-To... Magazine

This new hip and fun magazine for the young post-graduate has a broad topic 
reach on how to improve your home, life and career.
  
HEADLINE:  (Fill in the Blank) Like A Pro
DECK/SUBHEAD:  Follow these few simple steps to become a master.
BYLINE: By F. C. Williams
 
Design a two-spread feature story in this magazine that gives step-by-step in-
structions on how to master the topic of your choice. You might want to include 
original illustrations, schematics and sidebars to make it easier to follow. Think 
of an innovative and fun way to approach your topic. You don’t actually have to 
write the story, but use real text in display type.



CATEGORY 3 City/Regional Magazine

This magazine is an established city/regional publication for the young and inde-
pendent traveler. It covers food, nightlife, and where to stay. If you need to know this 
place, this magazine is your source.
  
HEADLINE:  The New (Place/Destination of your choice)
DECK/SUBHEAD:  Never thought of traveling here? You might be surprised.
BYLINE: By the Editors
 
Design a two-spread feature story for this magazine showcasing an unexpectedly 
cool, hip and/or beautiful destination. The article/content should be in the format 
of a three-day visit. Think about ways to incorporate sidebars and tips to make this 
a fun design that is easy for your readers to use. Consider producing your own pho-
tography to give your design a fresh and creative approach to your chosen place.

CATEGORY 4 Entertainment Magazine

A hip, clever, sometimes sharp-tongued magazine, it focuses on music, movies and 
television, with reviews, investigative stories, interviews and reader polls. This maga-
zine isn’t afraid to poke fun at the subjects it profi les.
  
HEADLINE:  What Ever Happened to Him/Her?
DECK/SUBHEAD:  (Name of person of your choice) has been out of the limelight 
for years. Where has he/she been, and is he/she here to stay?
BYLINE: By James Rodgers
 
Design a two-spread feature story that covers a person’s comeback to music, TV or 
fi lm. Think of creative ways to illustrate and design this feature that will grab the 
attention of the reader. Consider adding infographics, timelines or sidebars to help 
tell the story. It doesn’t even have to be a real celebrity--just make it convincing. You 
MUST create your own photography or illustrations for this category.



CATEGORY 5 Sports Magazine

This publication is a must-read for enthusiasts of sports and the lifestyle associated with 
them. It reviews new products, covers major sporting events as well as small competi-
tions, and goes around the world to fi nd them. Writers interview sports superstars as 
well as kids in the park.
  
HEADLINE:  All In!
DECK/SUBHEAD:  (You can write this deck/subhead yourself, based on your topic.)
BYLINE: By Jane Johnson
 
Design a two-spread feature story showcasing a sport or sport fi gures. It should be a 
roundup of teams, tournaments or players. Think dream team, the best tournament, 
coolest stadiums, most-winning coaches, etc. Like with all the categories, consider using 
infographics, timelines and sidebars to help tell the story and engage the reader.

Editorial Design Component: 
In addition to the SPD Student Award entries, there will be an editorial component of 
the class as well. You have your choice of the following:
Signifi cantly revisit/redesign the book cover trilogy you worked on in your fi rst Publica-
tion and Editorial class.
Design a boxed set or special set of book jackets. (Examples: Penguin Threads for 
Penguin Classics, Penguin Drop Cap Series by Jessica Hische, Rifl e Paper Co. for Puf-
fi n In Bloom Classics (Penguin Random House), and the Pocket Cannon Bible Series 
designed by Pentagram for Grove Press) Note: I would like for the class to avoid doing 
children’s books or designing child-like solutions. I am looking for smart and sophisti-
cated design solutions for all projects.
Design the jacket for a volume of  collected short stories. (will give you a list of authors 
to choose from when we begin the editorial component of the class)

Books:
Please purchase the following book, if you did not already get it for Publication and 
Editorial 1:

Best Practices for Graphic Designers, Grids and Page Layouts: An Essential Guide for 
Understanding and Applying Page Design Principles by Amy Graver and Ben Jura



Whether or not you plan to work in the editorial fi eld after graduation, this class will 
help you put the pieces of what you have learned together to create a complete publica-
tion that can become a centerpiece in your portfolio.

Class Rules:

This is an advanced class and much will be expected of you in terms of
work within and outside the classroom. This project will require
initiative, resourcefulness and good time management skills and a great deal of inde-
pendent work.  The only way out is through: Plan to invest a great deal of time on this 
project outside of class. I promise a big return if you invest the time and effort. 
You must bring your work to class each week for review. This is a big project and I 
intend to keep you moving at a brisk pace. We will not spend time talking when there is 
not work to see or a presentation to hear. You must come to class prepared and on-time.

Class critique is an essential part of the the learning process. The intent of critique is 
always constructive, meant to push your work beyond your usual boundaries and do it 
quickly! Please see classroom critique in that light. I want your work to be the best it can
possibly be. You must participate in critique by commenting on work
other than your own. We learn a great deal through listening and paying attention when 
others show their work. It is also a great opportunity to learn to speak to your peers 
(later your colleagues) about work and visual storytelling. All work must be completed 
for critique in order to pass this class.

You must attend class, as much will be covered each week. If for some reason you can-
not make it, you must contact me directly before class begins.
You can use email or phone. Please communicate with me directly and not through a 
classmate.  For clarity: If you miss three classes during the quarter, you will be removed 
from the class. No exceptions.

Timeline/Schedule:

Week 1  Mid-Century Publication Design: a presentation

Week 2  Into the Digital Age: a presentation
  Student presentations of at least 3 outstanding magazine features, including  
 analysis of what makes them stand out (including grid/composition analysis,  
 type analysis and how photos or illustrations are used)



Week: 3  Avant Garde Magazine Design: a presentation
 Student presentation on possible features for SPD competition

Weeks 4–6  Design publication features for SPD: (review grid structure and composition,  
 explore display and running typography, captions and sidebars, use of illustration  
 and photography and in-class critique)

Week 6  Concepts for book covers. Continue to develop publication.

Week 7   Initial design development for book covers. Continue to develop publication.

Weeks 7-10  Complete design of all projects
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Name:

Telephone Number:

Email Address:

What publication/editorial classes have you had so far at PC?

What type classes have you had so far?

What are your goals for this class?


