


An implied analogy in which one 

thing is identified or compared  

 with another dissimilar thing.   

Visual metaphors exist within every 

design problem, let’s pay attention 

and put them to work.
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visual metaphors
you don’t need a weatherman to know which way the wind blows…

—bob dylan



Visual metaphors are used throughout design and advertising but do we know how 
to use this power well? This quarter we will delve into visual storytelling, putting 
our knowledge of word and image to use. How do words and images create  
meaning? How can we harness the force of metaphor to make our design  
work exceptional?

“Of course, graphic design is a metaphor of its own: line, shape, texture and color 
are used to represent the values of the client. Using these tools communicates the 
client’s essence and the benefits of its products. Since you’re this far into metaphor 
already, I invite you simply to keep going. As Jill Howry in San Francisco has noted, 
‘Our work as designers is not just about design but also about the concept. Taking 
the leap. Finding something that compels. It’s not about making people think; it’s 
about making people want to think.’ ” (Using Metaphors in Design, George Felton.)

A metaphor is an implied analogy in which one thing is compared or identified with 
another dissimilar thing. For example, a feeling that is described in terms of  
“butterflies in the stomach”, a “heart beating like a drum”, or “just going blank”.

How to Find Metaphors
Put your  message (or the benefit we derive from it) into these formats to help you 
make connections and create images:
“It’s like a ____.”
“It’s like a ____ for your ____.”
“Think of it as _______.”
“If it were a ____, it would be a _____.”

It is the intent of this class to question a familiar medium; to examine closely the 
internal and institutional structures of graphic design. You will employ the formal 
skills acquired in earlier classes toward solving more complex design problems. 
You are encouraged and expected to experiment and take risks.  Strong mistakes 
are superior to safe, timid solutions. 
 
You will learn the most by taking chances and making some mistakes.

Reading and research will be required for this class. Participation in all in-class cri-
tiques is required. I want you to expand your thinking, not stick to what you already 
know! Due to the complexity of our work and the limited amount of time we have 
available, it will be necessary to stick to a schedule. Though I do my best to keep 
the class moving, you will need to keep careful track of time to make the greatest 
progress. I expect you to finish all work before studio week. This will allow enough 
time for careful and exacting production. I expect professionalism and outstanding 
work from everyone in this class.



Expectations and Rules:
You must attend all classes and meetings. If an emergency arises, you must contact me before 
class. Class begins promptly. We have a great deal to cover and lateness and absence are 
unacceptable. This means you must get your work printed out BEFORE class. Last minute  
printing is never a valid excuse.

I do not schedule private meetings with students who miss class, so please note that it is  
unacceptable to miss class with no advance warning and then demand to meet with me at 
 another time of your choosing. This is inconsiderate and unprofessional behavior and will  
not be tolerated. 

If you are not in class you will be marked absent. If you do not have your assignment ready to 
show in class, you will be marked absent. You will be expected to produce the assignment during 
that class period. Three unexcused absences over the course of the quarter are grounds for dis-
missal from this class. You will not be permitted back into the class without my permission. We 
will meet as a class for the most part. I believe strongly in the importance of in-class critique is an 
important forum for learning from your classmates. In addition, it provides a working vocabulary 
for critical analysis. You are strongly urged to take an active role in these sessions.

I ask that phones be silenced and put away during class and that your computer is closed unless 
you are presenting work to the whole class. Our class meetings are not an appropriate time to 
text, play games, or do work for your other classes. There will be a break partway through class 
when you can check messages, stretch and leave the classroom. I look forward to working with 
each of you this quarter.

Deliverables:
 
Additional assignments may be added and altered at the instructor’s discretion.

Readings:
(Please purchase the following books immediately)
Mythologies: The Complete Edition: in a New Translation by Roland Barthes
Beautiful Users: Designing for People by Ellen Lupton



Please work on the visual narrative project. Bring comps to class 2.
Read: Striptease and Plastic (short sections) from Barthes Mythologies.
Additional readings as assigned.

Revise visual narrative projects. Begin rough concepting for stamp project (topic)
Read: p. 217-231  (part of Myths Today) from Barthes Mythologies
Additional readings as assigned.

Concept and thumbnails  for stamps: creating visual metaphors
Read: Bruce Mau’s AN INCOMPLETE MANIFESTO FOR GROWTH.
Excercize: Word/Image Integration
Readings as assigned.

Continue work on stamp project, refining metaphors and thinking about packaging
Begin writing your own manifesto
Excercise: Word/Image Integration
Readings as assigned.

Revised manifesto and mark
Revised stamps.
Reading as assigned.

small group meetings
keep designing and refining

small group meetings
keep designing and refining

small group meetings
keep designing and refining

Studio Week. Production. 

Week 1

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Week 8

Week 9

Week 10

Week 11 Critique Week

Weekly schedule Visual Metaphor SP16

Create a mark/metaphor indicative of part or all of your manifesto. Rough sketches.
Refine Manifesto
Continue refining stamps and packaging
Readings as assigned.

Reading assigments will be given during class. This schedule is subject to revision at instructor’s discretion.



Student Information: Visual metaphor SP16
Name:

Telephone Number:

Email Address:

What design classes have you had so far at PC?

What are your goals for this class?

Have you taken Semiotics?

Have you taken Logos?


